MARKETING GUIDELINES

SOCIAL MEDIA
COMPLIANCE

ClickBaitPays

CLICK: -VIEW - EARN

KEEP IT SIMPLE. CREATE CURIOSITY. TELL THE TRUTH.

Our goal is to market responsibly while protecting our members, our
community and CBP.

Same Vision. Bigger Opportunities.
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RULE 1 OF 7

Never use the company name publicly

When marketing on social media,
do not use the CBP company name.

Public social media is for creating curiosity,
not giving the entire presentation.

“I'm clicking ads and getting paid. Curious?
Ask me what I’'m doing.”
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RULE 2 OF 7

Never call CBP an investment

CBP is a marketing company that sells advertising campaigns.

Do not use words such as: Instead say:

Investment Purchase an advertising campaign
Invest / Reinvest ,

RO Start or add another campaign
Interest Use earnings toward another
Dividends Gelpeligh

Return on investment
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RULE 3 OF 7 « PUBLIC POSTS

No numbers or income claims
in public marketing

Do not publicly post:

Pay-per-click amounts

Daily, weekly or monthly earnings
Campaign prices or levels

Earnings or withdrawal screenshots
Earnings calculations or projections

“You could make $ " statements
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RULE 3 OF 7 « PRIVATE CONVERSATIONS

Public = story + curiosity
Private = facts + numbers

When someone asks privately or attends an approved
presentation, you CAN share the full detalls.

Explain facts.

Don’t promise someone’s financial future.

ClickBaitPays ¢ Social Media Compliance 06/12



RULE 4 OF 7

Lifestyle posts are allowed

Share your lifestyle. Don’t promise a lifestyle.

You can share: ALLOWED

Vacations “Beautiful week at the beach
Family time with my family.”

Accomplishments

Purchases NOT ALLOWED

Goals and dreams “Clicking ads paid for this vacation.
Flexibility and freedom You could do this too!”

Things you're grateful for

Share your life. Just don’t turn it into a financial promise.
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RULE 5 OF 7

Tell stories. Don’t sell results

People connect with stories.
Talk about why you looked, what caught your attention
and what you're enjoying.

“I was looking for something different. Someone showed me
a way to click ads and get paid. | was curious enough to look,
and I'm glad | did. Want to know what I'm doing?”

You don’t need numbers to create curiosity.
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RULE 6 OF 7

Never guarantee or exaggerate

Don’t say:
Guaranteed income CBP may have defined

. compensation for qualifying
Risk-free completed clicks, and those facts
Easy money can be explained accurately.

You can’t lose

Quit your job _ o
That's different from promising

This will make you financially free what someone’s overall financial
This will change your life financially outcome will be.
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RULE 7 OF 7

Use current, accurate information

Explain the actual program.
Explain the actual campaign terms.
Explain the actual pay-per-click amounts.

Answer guestions honestly.

Don’t exaggerate, make up projections
or use outdated information.

ClickBaitPays * Social Media Compliance 10/12



STORY TO INFORMATION

The simple formula

STORY - CURIOSITY -» CONVERSATION - INFORMATION

PUBLIC

Tell your story.

Share your lifestyle.
Talk about clicking ads
and getting paid.
Create curiosity.
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PRIVATE

Explain CBP,

the advertising
campaigns,

the numbers and
exactly how it works.

ALWAYS

Tell the truth.

Don’t exaggerate.
Don’t promise outcomes.
Never call CBP
an investment.

I A



FINAL CHECK

Before you hit POST, ask:

“Am | creating curiosity,
or making a financial promise?”

If you’'re unsure, ask before you post.

Share your story. Create curiosity.
Start conversations. Explain the facts.

PEOPLE | OPPORTUNITIES | GROWTH | FREEDOM | TOGETHER
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TOGETHER
WE GROW
STRONGER
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